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2. Basic System
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2.1 Logo System



2. Basic System_Logo System

2.1-1 Symbol

=2 YCAHEIQIHES| HE A2 AHRLAHO[H0| HHO| 2| = tHEH 48 =022
5= OLO[Elo| RUH S Z ARZ0| A HE[0{0F BILITH =2 BEH, Hl= 52| AFE0| AU A
Mleler =27t ERotH, BlLt 7, HEHS /o2 HEY & ASLIC.
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2.1-2 Symbol Clearspace
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Minimum Height

N 15px
N S5mm



2.1-3 Symbol_Incorrect usage 2. Basic System_Logo System
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TI2HT DE|XZ AHES PE Q£ 2.5 Brand Graphic Motif'S &1 $tL|C},
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2.1-4 LogOtype 2. Basic System_Logo System

0| MA|El 8 E &40t 0F gL

YG ENTERTAINMENT
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2.1-5 Logotype_Clearspace 2. Basic System_Logo System

ZNEIY2 B =S QIK[Or= 7ty UK A 07| TZ0| AFE Al 2 2t e 8= FAISTOF R LY.
ENERR) 0| bt & aore] 70| 7 X| = =5 LTt

YG ENTERTAINMENT

X Web: 10px

Minimum Height

Print: 3mm
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2. Basic System_Logo System

2.1-6 Signature
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2.1-7 Signature_Clearspace 2. Basic System_Logo System

HE S QIKot= 7Hy KR 240(7| R0 7TA|d = off A= O[O X|Lt HHA E S0| Gl=

= HIERYLCH HE 0| 2y 24019 Z3210| R X =| =5 LT

L —

2A A

2A

YG
ENTERTAINMENT ...

Web: 15px
Print: 5mm
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2.1-8 Statement

AHO[EHE = EHHE o] XS H|H S =M 2 Yl U= 2H /LI
ST IR et Xt E tLe[H o 2 M0 B O|0[X|2F FHd = 42l Al7|l= A2 Ar8d o= USLIT
Statement Clearspace

Klavika Bold / =0| AZ 7| &2 =2, Ali7F 0.2AE FX|eL|CH

- VIBE - VIBE

THE NEW THE NEW
FLOW. FLOW.




2.1-9 Writing Regulations_Company 2. Basic System_Logo System

OFO|HIE|IE|E FXIOH7| Rl5] 2l AfEE BV
| 8l Social Media A2 25 & SH0f| A HA|=

b
ﬁi 1

=2
CHY| Al | 7 A2 I=H
7t=2X 7H0|= 2.4 TypographyOll A=l X|H MK E AFESHES 2L

= U=At Tz =28
UdIHOZ HUCHS LIENH ZAR S HE 2R ALES HAERILICE.  YG PLUS YG Plus YG= SELE HI|otA LIHA| BE2 m22 = BI|LIC. YGEE{A oto|KEa|A
k ZM QT ZH|O|X], SNS X CIXHRI HIZHS S Chel™ HH| £ At k HEALR, QR BE S
YG KPLUS YG Kplus YGHOIZZA  2fo|5iH0|BE{A

YU ENTERTAINMENT VBRGAN VB YGRIEEHICIHE vGra ool it

= =L e
TELE 7|Yo A BE = BIIE B AERLICL VC Blus Inc Ve PIu€ Inc = LE T HI[0HOF St 2 7HT|et B0 2 AFE|ILICE.
k BARR S FARIAEY |7 LRSH AL k BA KR S FARIAEY |7 LRSH AL

YG Kplus Inc. Yg I(p*ﬁs Inc.

YG EﬂtertalﬂmEHt |ﬂC YG Japan Inc. ngayﬁnlnc. (_;IS)9|'O‘X‘O|1|E‘| E‘”Ol_lljl__lé
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2.2 Logo Combination



2.2-1 Logotype Combination_Brand
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0.5A
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Clearspace
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YG AUDITION
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YG AUDITION

Clearspace




2.2-2 Symbol Combination_Brand

2EHAC V| BRE g M| EHE= = S| A DL 85 MEH HlEL M S o2 HEY = gla LD
M=Z2 ASA EBRE| ALK £efs 714 Alol= B E HY FALF oL L,

YG
PLUS

YG
INVESTMENT

YG YG

INVESTMENT

Clearspace Clearspace



2.2-3 Logo Combination_Sub Brand 2. Basic System_Logo Combination

3TAC X2 EHE 6 I7HE Bl == 2 YO A LM 8= MEH AL A5 Y22 HEY = gL
MEZ ASAIEHES A DLIH =gf2 7+ Alol= 2= " A gLt
* 3E7je] BEE L A2 WS X|orsia ofelel 20| REIIE SHEoR ALBILI K ool R(ME BES Rlorstal, A20| WR et 29 OfHol ALK FES Eadin)

YG LIFE 7N | YG LIFE

0.5A 0.5A 0.5A 0.5A 0.5A

0.5A 0.5A

YG LIFE - N1 YG LIFE

Clearspace Clearspace
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2. Basic System_Logo Combination

2.2-4 Statement Combination_Symbol

2A A

2A

VIBE :
THE NEW
FLOW.

B 48N \VIBE
VA THE NEW

FLOW.

y

Clearspace
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2.2-5 Symbol Brand Combination 2. Basic System_Logo Combination

NE E=EtEAHER a5 8D B3R U=l Bt 730 et Y H I 3715 |2 HEY = B,
= 2Ol MAlEl & S HEE & 0t00F ZLICE O]2|e] HECZ &EA| HRE 2re| BM2F 2[5t AFERILICH
2A 3A 2A 1.5A 2A 1.5A
2A 2A

y A y %
Indivisual or Other Logo 2N\ Indivisual or Other Logo Center

N TREASURE N X TREASURE
7N JARUNK 7N < IRUNK
7N B YouTube 7N < (B3 YouTube
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2.2-6 Symbol Brand Combination
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"N TREASURE BABYMONSTER

0.25X

"N TREASURE BABYMONSTER -

0.25X

Clearspace



2.3 Color System



2.3-1 Color Palette

Zerel 22 OO|RIE|E|S 7 Aoh7] /0 710| =01 BA|El Z22HE Argot e = g LT
QU A| B AES 2GHH CMYKE Ef AL T
2l HHE 7|70 A 2] H942 ROB A& 4l Hex Mg Q 2 AFE-LICH.

Primary Color Primary Color

YG BLACK YG WHITE

CMYK CO/MO0O/YO/K100 CcMYK CO/MO0O/YO/KO

RGB RO/BO/GO RGB R 255 /B 255 /G 255

HEX 000000 HEX et

PANTONE Black 3C

Sub Color

YG GRAY or YG SILVER

CMYK CO/MO0/Y0/KA45
RGB R167/B168 / G170
HEX a7a8aa

PANTONE Cool Gray 6C
PANTONE 877C (Silver)

2. Basic System_Color System

Point Color

YG Red

CMYK CO/MS5/Y100/K0O
RGB R224 /B39 /0T
HEX e0270b

PANTONE 2347C
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2.3-2 Color Proportion

= .
Ct 2] 2EAl BRE 22| 2X2F 2|50 ARSRLILY.
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K M 20f CHE M s ZIE 22 Z AE0h= 39 HH 2HEX HH|M 5%E GX| sl

ZOIE AP = 15 0|4 AFEE XY LTt
YG BLACK YG WHITE YG GRAY Point Color
Priority-1 Priority-2 Priority-3 Priority-4

30% 15%




2.3-3 Background Color Usage 2. Basic System_Color System

ENo| M2 HitEl B O] O|0|X[Z ?{otd 7tgX BRi= H|0|A 22 Bl B0 AIEd= s HE LD
{2 B0 et S BE= 20| E S| 202 MEY o= UG LT
N7t FeorA| HO| 5 My 7[E0] 3 =0 AFS - LT

YG
ENTERTAINMENT

B 0-50%0M=Y6 =3 2 210, B 60-100%0| M= 20|E B2 210 AHE HE
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2.4 Typography



2.4-1 Typeface_Korean 2. Basic System_Typography

KNEMM = BAER Fdk= 2= Bl FHX0 AESE = =MH 2,
Crefot OHA[O)l M Z2tEl 221 O|0[X| S 7 X[oh7| /ISt BF=Al BAIE MH|E AHESH{OF BfLICE.

Noto Sans KR Headcopy / Noto Sans KR_Extra Bold Noto Sans KR_Light
de=s g0 Ed= = BHE
JtLtCF2 O HEAFOFRFREZFERILESE 1234567890

Noto Sans KR_Medium

roy =l o —
Z3i2 Hol A2 = HAUC

—_— e —

ZfLICt2tOfHEAFOFREXIZHEIFSE 1234567890

Bodycopy / Noto Sans KR_Regular Noto Sans KR_Semibold
HS1h= ChE St N 2 Soll AiEetel 2E S MS gLt FES Ho| LS F=EUE
UM A2 S HIE O Z FAMN0| TS5 AtHE M 5h= SES HMAIRLICE 7 FLtCtefOHEALOFXIALF FEHIFSE 1234567890

Xt -20pt, 2'E 100%
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2.4-2 Typeface_English

XEMHEEAEZ AME|= DE Hai
Chosst OiAof o Yatel 22

—

A0 ASEl= 2MAH =,
of7| Aot BIEA HA[E MH|S A& S OF 2fL|L

Klavika Headcopy / Klavika_Bold Klavika_Light
ABCDEFGHIJKLMNOPQRSTUVWXYZ

c R EAT IVE abcdefghijklmnopgrstuvwxyz1234567890
EXPERIENCE
ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz1234567890

Bodycopy / Klavika_Regular Klavika_bold

Lorem ipsum dolor sit amet, consectetur adipiscing elit, ABCDEFGHIJKLMNOPQRSTUVWXYZ
sed do eiusmod tempor incididunt ut labore et dolore magna. abcdefghijklmnopqrstuvwxyz1234567890



2.4-3 Typeface_Japanese 2. Basic System_Typography

— 11—

CHefer OfA|of A E2rel

NEMN = HIAEZ AR = E=HellE FHIXO| AIE &= = MK =,
g2 x| 5

of7| 25t BF=Al BAIE MH|E AHE S| OF RfLICE.

A-OTF Shin Go Pro Headcopy / A-OTF Shin Go Pro_Bold A-OTF Shin Go Pro_Light
DAI—=TFT—TA XS

A-OTF Shin Go Pro_Medium
DAI—=TI)F—TA A b
li': Eﬁ HNSZBHELFTELTEZ

Bodycopy / A-OTF Shin Go Pro_Regular A-OTF Shin Go Pro_bold
DA I—TIF—TAX DLI—=TII—=TA A b
SV DIZBDELIFIETLITEZ 123456 HSLSZABEDNELIFTELIEE
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2.4-4 Typeface_Chinese

M| BAER PaEl=
Ctosst OOl M U RHE 12

Noto Sans CJK SC

IR0 ArE =
of7| ISt BI=Al BAIE MHIE ArE

=M A=,

Headcopy / Noto Sans CJK SC_Bold

Bodycopy / Noto Sans CJK SC_Regular

YG IRR A F

Atz wmFEHATTHABRREYR

OfO{OF LI,

-

YGIRRAE

2. Basic System_Typography

Noto Sans CJK SC_Light
YG &R AF]
AMZEFEHATHARRRBEY R

Noto Sans CJK SC_Medium

YG SRR LE]
AzZm=FHATRAARRREYR

Noto Sans CJK SC_Bold

YG IxFR A E]
KZmFHARAARE

BRREYIR
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2.4-5 Typeface_YG edged

YC edged EE=121H
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2.5 Graphic Motif



2. Basic System_Graphic Motif

2.5-1 Graphic Motif

12 PE| = B =0l N[ = LIEHZ | 2ok 1 otE T2 A LTt
Lol 2= OFO|HIE|IE| HE S ?loh 82 40| =401, Y2lof HEfZ HEY = Gls LTt
MIAlEl el HE|Z S 0ot A 7[H0)| et MEer FH S A LT
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2. Basic System_Graphic Motif

Clearspace

pace

f Clears

2.5-2 Graphic Mot




2.5-3 Graphic Motif_Color Usage

Black Background
YG Gray

White Background
YG Gray




2.5-4 Graphic Motif_Usage examples

1R RE[X HEA ZE X = OiA[<] 8l2of ttef 2 HE|ZO| 37| = HYO0| VS0t
M S 7[EC2 8, &= U2 2 7S gLt




2.5-5 Graphic Motif_Incorrect usage

12E PE|Z ARE A L5t 22 aX 7 d0| 32[0t0 AFE0H{0f 2L CF

KZEl e 2[of CF= ZRl= T EE|T| VST E /=

Mg & SlELIt. ZHOHK| gELCt.




= 710| =Bl EHl= 2AE S0t ArEAMEE BEtet = ASLIC
= 7I0|=2telo| W82 MAFHHS| E S BIOMH O oF HE 2L,
Cht HASR0| 8 E= R = AS S AR LT

= 7tO| =20 A CHRX| 252 HE e=0] Chigh 22| AF0| JLALE - M SO AHZ0] 27t et B2

~

YGRIE{E|IHE LI B X0 A 22[otA| 7| LT,

YG ENTERTAINMENT INC. ALL RIGHTS RESERVED.
© 2024. CONFIDENTIAL AND PROPRIETARY INFORMATION OF THE YG ENTERTAINMENT INC.



